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The Art of Australian Beef



Anna Speer




AACoO has a story like no other

A cattle company founded in 1824 that has
grown to become Australia’s largest
integrated premium beef producer
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We combine generations of farming heritage with
stewardship over some of the world’s finest cattle
country and the most advanced, innovative
technologies available to deliver premium-grade beef
to the world’s most discerning consumers.

Our history brings together that knowledge and
experience.

AACo Beef is a product of Australian history




Heritage

AACO0’s herd has the most highly credentialed full-blood
Japanese Black Wagyu sires and breeding females to ever
leave Japan.

Our three major Wagyu bloodlines ensure the diversity of
our herd, enabling us to produce outstanding quality

every time.




Our cattle are raised and grown on native Australian
pastures in one of the most intact natural environments in
the world and finished on custom-designed blends of
grains.

AACO’s pastures are managed to maintain land condition
and productive capacity.

We follow science-based guidelines that ensure the
sustainable use of our pastures.




AACo is committed to being a leader in sustainable beef
production.

This means consistently striving for best practice and
continuous improvement in the management of the
environment and animals under our stewardship.

' Information about our natural resources is used to make

the best decisions in managing sustainability.



Why innovation is just as important as our
history...
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Genetics are integral to
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Rangelands — respect what it takes
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Purpose
We craft the magic of Australia into remarkable dining
experiences.

Vision
To be trusted globally as producers of the finest quality
Australian beef.

Strategic Priorities

Innovation &
Branding & Marketing Integrated Supply Chain

Performance Culture
Consumer appreciation for Consistent, high-quality TECh n0|0gy A platform for our people to
the experience they can supply with genuine o ety

expect with our product. provenance. Optimise Quality and consistent [ perform to their potential
and develop as individuals.
product, and
production efficiency

Drive margin growth efficiency




The Art of Australian Beef

daco.com.au
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